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It’s how travel works.
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Amadeus. It’s how travel works.



Current Hospitality Overview:
Global Outlook
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100%
of air & hotel bookings coming 
from all three GDS’ (Amadeus, 

Sabre, Travelport).

+44k +35m

+30b 12months
Rates per month from more 

than 550 sources
Of forward-looking rate and 
demand data, updated daily

Hotels to leverage demand 
and rate insights

The most trusted source of air, hotel and traveler data

Properties to see short-
term rental trends

HOSPITALITY MARKET DATA AIR MARKET DATA

+900 6months

+200m 12months
Searched pax per day for 

insight into worldwide 
travel demand

Of forward-looking air 
schedules data

Airlines to benefit from 
schedule data

Of forward-looking air 
traffic data

TRAVELER TRENDS
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Top 10 Source Markets: 
Return Bookings into Nepal for 2024, actuals and forward-looking
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2024
1 Delhi, India

2 Kuala Lumpur, Malaysia

3 Doha, Qatar

4 Dubai, UAE

5 Sharjah, UAE

6 Dammam, SA

7 Bangkok, Thailand

8 Dhaka, Bangladesh

9 Chengdu, China

10 Kuwait City, Kuwait

Are you targeting these 
markets already? 

Guide your planning with 
flight data 

Source: Amadeus Navigator360, data as of 9 September 2024
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In which month are travelers choosing to visit Nepal? 

7

94% 102%

105%

106% 119%

117%

97% 93%

97%

103%

99%

96%100% 112%

113% 121%
141%

126%
122%

128%

126%
113%

96%

89%

2019 2023 2024

Volumes and achievement for these future 
months will continue to grow in 2024

Air Return Bookings into Nepal for 2024 and 2023, compared to 2019

Source: Amadeus Navigator360, data as of 5 September 2024



Data Insights:
What You Need to Know
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Air data: how does traveler intent data compare to actual bookings?

Target travelers 
who are searching 
for Nepal during 
the inspiration 
phase

Nepal

Searched Booked

1 Delhi, IN Delhi, IN

2 London, UK Kuala Lumpur, MY

3 Dubai, UAE Doha, QA

4 Kuala Lumpur, MY Dubai, UAE

5 Sydney, AU Sharjah, UAE

6 Tokyo, JP Dammam, SA

7 US:  Others Bangkok, Th

8 Bangkok, Th Dhaka, BD

9 IN: Others Chengdu, CTU

10 Seoul, KO Kuwait City

Source: Amadeus Navigator360, data as of 5 September 2024
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Hotel Occupancy in Kathmandu Year on Year

Source: Demand360+® data as of September 9, 2024

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

YoY Difference 3% 10% -6% -7% -8% -15% -10% 5% -21% -26% -9% 22%

2024 47% 63% 69% 76% 67% 61% 43% 57% 45% 20% 16% 5%

2023 45% 57% 73% 81% 73% 72% 47% 54% 57% 27% 17% 4%

3%
10%

-6% -7% -8%
-15%

-10%

5%

-21%
-26%

-9%

22%

47%

63%

69%
76%

67%
61%

43%

57%

45%

20%
16% 5%

YoY Difference 2024 2023
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Kathmandu segmentation in 2024

32%
38%

46%
52%

47% 45%

28%
33%

26%

13% 10%

10%

20%

18%

20%

15%
12%

10%

19%

13%

4%

6%
6%

47%

63%

69%

76%

67%

61%

43%

57%

45%

20%
16%

5%

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Transient Group Sold Unsold Block Other

Source: Demand360+® data as of September 9, 2024
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Emerging Trends: 
Planning Ahead

Amadeus. It’s how travel works better. 16
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Powering your 
strategies with data

Hoteliers rely on a thorough grasp of travel trends and traveler 
behaviors. This insight allows to better understand:

➢ Guest Habits
➢ Anticipate Their Needs
➢ Enhance Their Overall Travel Experience

Understanding these dynamics is crucial for staying aligned with the 
ever-changing travel landscape that significantly impacts the hotel 
industry.
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Understanding the whole traveler’s Journey:

INSPIRATION BUYING TRAVELING EXPERIENCING SHARING

Amadeus. It’s how travel works.
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Amadeus. It’s how travel works better.
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Coldplay concert in
Romania and Greece
for 2024 →

Flight searches

Athens ↑62% Romania ↑91%

Bookings July 2024 Bookings 2024

Athens ↑80%  Romania ↑436%

When Taylor Swift
completes her 146
stadium shows, she 
generated < US$1.4
billion in ticket sales →

Flight bookings

Australia ↑446%

Flight searches

Singapore ↑25%  Japan ↑15%

Travelling abroad to see a favourite artist  is a key travel trend in 2024
Be up-to-date with big artist announcements and plan your campaign accordingly to capture demand.
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What should we do?
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Ensure you are there at every stage of traveller journey 

Consideration

Booking

Awareness

UPPERFUNNEL

Generic Search 
on Google

Brand Search 
on Google

Display 
RemarketingLOWERFUNNEL

Social Media
Facebook

YouTube 
in-stream 
video ad

Website visit

Or you will lose them somewhere  

Amadeus. It’s how travel works.
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Amadeus. It’s how travel works better.

Operate like an industry leaders
What hotel should do to win travelers?

Show ads wherever guests are on 
Facebook/ Instagram & Bring them 

to your website 
to book directly

Always-on Advertising to 
Influence .

High Engaging & Conversion 
websites

Fast/Intuitive Booking Engine

 
Convert shoppers into bookers with 
merchandising and sell more than 

just rooms.

Amadeus. It’s how travel works.

Rich content powered by strong 
technology helps to engage and navigate 

better.
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It’s how travel works.

Thank You !
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